[image: image1.jpg]i CITYSQUARES"




Introducing CommuniTee
Connecting student artists with the South End Community
And raising money for South End School Arts Programs
PRESS RELEASE
Contact: Matt Ellis

matt@ellisstrategies.com
978-887-6561
FOR IMMEDIATE RELEASE:
Boston, MA – CitySquares, Boston’s premiere hyper-local city guide, is launching an innovative program to harness the creativity of student artists while, at the same time, raising much needed money for their art classes at the Hurley and McKinley Schools in the South End.
Right now, students at these schools are creating designs which represent their personal image of the South End as a place to live, work or attend school. Each of these works will be displayed in the child’s school. In addition, designs will be submitted to a selection committee which will choose 20 finalists from which one will be used on new “Spirit of the South End” t-shirts. Those shirts will be sold at South End merchants and on the CitySquares.com website. All the proceeds from t-shirt sales and from local sponsorships will be returned to the art classes so teachers can purchase materials for next year’s students. 
A gala to announce the CommuniTee winners will be held in June.  The public can view the 20 final designs on the CitySquares website www.CitySquares.com/CommuniTee and vote for their choice beginning on April 22.

Ben Saren, CitySquares’ Founder & CEO says the company is thrilled to be partnered with the Hurley and McKinley Schools to launch CommuniTee. “Over the years, arts programs, among others, have been hurt by budget cuts and revenue shortfalls; this is happening across the country. We believe CommuniTee will not only raise much-needed money for the schools, but will also foster strong community spirit among student artists, residents and businesses. We hope CommuniTee helps to encourage even stronger relationships in this community,” Saren says.
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CitySquares (www.citysquares.com) is a local company that brings together local businesses and their consumers to provide rich, hyper-local content for urban and suburban communities. With its recent expansion, CitySquares’ footprint extends from Boston to the Route 128 belt and offers information on over 65,000 local businesses.
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